
A. Choose the correct answer.                                                   (½x15=7½)
1. Communication is an

a) Existing Phenomenon
b) Existing and avoidable Phenomenon
c) Avoidable Phenomenon
d) NOTA

2. Hostility and Prejudices is
a) Noise Communication	 b) Physical Noise
c) Psychological Noise		  d) All  of the above

3. One way Communication is characterised by the 
a) Absence of feedback		  b) Active feedback
c) Oral Communication	 d) Non verbal clues

6. Mention the five key components of Shannon Weaver  Model of 
Communication

7. Mention two objectives of Corporate Communication.

C. Answer any four (4) of the following.                                      (5x4=20)
1. Discuss briefly on the various types of Communication.
2. Discuss the four concepts of David Berlo’s SMCR Model along 

with the diagram.
3. Explain the 5 types of Audiences with examples.
4. What are the various features of Corporate Communication?
5. Mention the advantage and disadvantages of Grapevine 

Communication in brief.
6. Explain the 7C’s of Communication as stated by Francis J Bergin.
7. Write a letter requesting Balaji Enterprise for a joint venture 

partnership to construct a shopping mall in Dimapur.
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4. David Berlo developed the SMCR Model in
a) 1961				    b)1964
c) 1960				    d)1962

5. Formal Communication is
a) Spontaneous		
b) Beyond organizational hierarchy
c) Deliberately created or documented
d) Permits diversity

6. Internal dialogue is
a) Intrapersonal Communication
b) Interpersonal Communication
c)Two  way Communicaton
d) Group Communication

7. Audience that receives the message first and routes it to other 
audience is 
a) Primary Audience		  b) Initial Audience
c) Gatekeeper Audience		 d) Watch Dog Audience

8. The purpose of Corporate Communication is
a) to build understanding among members
b) to promote healthy relations with public
c) to influence the present and potential customers
d) Only a and b

9. One reason for existence of Grapevine Communication 
a) spontaneous and premeditated
b) Need for faster communication
c) controlled by management 
d) formal communication

10. Business letters go to people 
a) in the organisation		  b) outside the organisation
c) controlled by management	 d) formal communication

11. Request letters are written
a) gain a specific response from the reader
b) convey pleasant news to the reader
c) when the reader is not ready to comply with the request
d) avoid reader’s negative reaction

12. Which is not a part of business letters?
a) Heading			   b) Reference initials
c) inside address			  d) Creative writing

13. According to Aristotle ________ is most important in shaping 
the message
a) Speaker			   b) Subject 
c) Audience			   d) Channel

14. Which is not a function of Business Letter?
a) Record and reference 	 b) Evidence of contrasts 
c) Public Relations				    d) Sequencing

15. In Oral Communication people fail to retain_____ they hear
a) 20%		  b) 25%		 c) 10%		 d) 15%

B. Answer any five (5) of the following questions.                      (2x5=10)
1. What are the various types of business letters?
2. What are the different stages of Group Development?
3. What are the 7C’s of Communication?
4. What are the various Semantic Barriers?
5.Define Rumours
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